The Largest Audience
of Real Estate Consumers

www.trulia.com
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What is Trulia?

Ytrulia

Trulia is the 3rd fastest growing
dot-com in the U.S., with 23
million monthly unique visitors.’
Our audience faces key life
events that trigger consumer
spending. In fact, 71% of Trulia’s
users are planning to move in the

next six months.?
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1. comScore Media Metrix, January 2011
2. Trulia Internal Data, December 2011
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Why Trulia?

23 million consumers visit Trulia every month during one of the most
investment-intensive point in their lives, discovering transparent, reliable,

and empowering content that helps them make decisions with confidence.

Peak Unique Visitor Traffic by Quarter
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1. Omniture, May 2012



Audience Profile

Gender Breakdown' Age Demographics' % Marital Status'

45%

are married

Q are single

have children
in the household

® O
M

21%
45% 55% I l

1
male female
18-24 25-34 35-54 55+

Household Income'
o

Owners & Renters? Purchase Intent®
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57% are owners

299 Plan to purchase a home
in the next 1-2 months

% % % % % 429% Plan to purchase a home
in the next 3-6 months

36% are renters

$100K+ $75K+  $50-75K+ $Under 50K

User Interests*

4
TICKET

46%
Consider themselves Consider arts & entertainment Consider DIY one of
foodies one of their personal interests their personal interests
1. comScore Plan Metrix Site Audience Profile, April 2012 3. Trulia Internal Data, December 2011

2. comScore Plan Metrix Key Measures, April 2012 4., Trulia Consumer Survey, July 2011



Targeting Capabilities

Behavior
Home Buyers Homepage Advice
Home Sellers Property Search Mortgage
Real Estate Professionals Property Details Resource Center
Refinance Shoppers Rentals E-mail Newsletters
Mortgage Shoppers Local Info Mobile Site
Point of Purchase Consumers School Reviews
Parents ‘ :

Trulia User Search

Targeting

Criteria

Day of Week
Time of Day
Frequency Caps

Listing Type

Property Type

Home Price $$

# of Bedrooms/Bathrooms
Square ft.

User Search

Geography

ISP State
Bandwidth DMA
Domain Type County
Web Browser Country City
Operating System State Zip Code
DMA Neighborhood
Area Code
City

Zip Code




Trulia’s Proud Partners
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From browsing to buying —
Trulia engages consumers every step of the way.

Contact Trulia Today!

Email us: ConsumerSales@trulia.com

Trulia, Inc. 22 West 19th Street, Suite 9W, New York, NY 10011  www.trulia.com
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