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What is Trulia?

Ytrulia

Trulia is the 3rd fastest growing
dot-com in the U.S., with 17
million monthly unique visitors."
Our audience faces key life
events that are proven to trigger
consumer spending. In fact, 72%
of Trulia’s users are planning to
purchase a home in the next

year!?
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1. comScore Planmetrix Key Measures, February 2011
2. Trulia Internal Data, March 2008
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$809,000 200 23rd St#920, San Francisco CA

| 2br [ 2ba / 1,161 sqft / $697/sqht
SolVla (24107)
Zephyr Real Estate eTeam

Reset all search options.

Search Within
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Any v to Any v

$2,200,000 188 Minna St #26B, San Francisco CA
Beds Baths
~ 71 a . | 2br / 2full, 1 partial ba / 1,772

ks s . sqft / §1242/sqft
Listing Type Condo
South Beach (34105) "
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[~ Today's Open Houses.
[~ Open Houses this weekend $510,000 190 7th St #12, San Francisco CA
T New lstings in past 7 days ST qbr / 1ba / 1,057 sqft £ $482/sqft
[ Price recuced Apt/Condo/Twnhm
Property Type SoMa (34103)
AllProperty Types v Realty World - Californians
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More search options
Multi-Family Home
Warina (34123)

Paragon Real Estate Group

Keyword Search

garage, pool, pati, etc.

Year Built
Lot Size
Any v $879,000 614 21st Ave, San Francisco CA s
OPEN Sat Aug 27. 2pm to 4pm
Foreclosure type

3br / 3ba / 2.050 sqht / 5429/sqht
Single-Family Home
Central Richmond (94121)  prrrrr=ry

Notice of defaut, Auction,_.. ¥

_ist Coldwell Banker Residential... BANKER O
i
Pricelsaft
pricelsgft | 10| pricelsaft $995,000 3208 Pierce St #102, San Francisco CA usen

REDUCED by $90,000 (8.3%) on Aug 25, 2011
OPEN Sun Aug 28, 2pm to 4pm
2br / 2full, 1 partial ba / 1,277

Update

sqft / $779/sat coLowerL
Condo BANKeR O
RN ] Waiina (34123) MESDENTIAL ONRAGE

Coldwell Banker Residential

$799,000 200 Genebern Way, San Francisco CA

2br [ 1ba / 1540 sqft / $519/sqht
Bernal Heights (94112)
Zephyr Real Estate eTeam

iz BankAmericard
Cash Rewards™

_ 2 photos EEIMYR

*Geta $50 statement
credit after qualifying
pur

$899,000 201 King St #104, San Francisco CA

NEW CONSTRUGTION

2br / 2full, 1 partial ba / 1,635
sqft / $550/sqt

«Eam 1% cash back
on all purchases, with

it Townhome
o limit u‘uxmmlum Mission Bay (34107)
petimnE rda. 7 photos Wadrone

$980,000 419-421 Holloway Ave, San Francisco CA

WMutti-Family Home
Ingleside (94112)
Client Care

12 photos

$599,000 333 Grant Ave #6503, San Francisco CA

REDUCED by $21,000 (3.4%) on Aug 20, 2011
Tbr/ 1ba

linfo  Finda Pro

Rate. 3.312% APR »

#5» BankAmericard
Cash Rewards™

Refreshingly simple rewards

\

= 1% cash back on all purchases

* No limits and no expiration
on rewards

+ No hoops to jump through™

Got a question?

x g
Ask experts, locals, and friends ﬁ- .

Ask real estate experts,locals, and friends
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Recent G&A in San Francisco, CA
Q: Should a buyer go talk to a seller? 7 answers.

@: Need advice to seling my home. Looking for good,
‘solid agents who give rebate ... 2 answers

: How long does it take for a short sale to get
approved by bank of America? 11 answers

@: isigned an arms-length affidavit on a short sale
property. How lengto... 8 answers

: How does the housing crash of the 1990's compare:
to today's? B answers.

More Advice:
Recent Q8A in San Francisco, CA

Recent blog posts in San Francisco, CA

Find a real estate professional San Francieco, CA

Local real estate info

Trends for San Francisce Resl Estate
Compare local home prices: San Francisco Heat Map
San Francisco Apartments for rent

#» BankAmericard
Cash Rewards™

Refreshingly simple rewards

\

= 1% cash back on all purchases

= Ne limits and ne expiration
on rewards

* No hoops to jump through™

BankofAmerica %2>




Why Trulia?

Average Monthly Unique Visitors
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Average spending for each life stage

The home purchase life cycle is much more than just buying a home!

l L m Per year not including tuition ﬂ ﬂ First year costs of raising a baby

College Kid(s)

8 m Average cost of a wedding $30 k

Marriage
HOme $30,000 relates to goods & services

Spending on home related goods and services is
1.5 to 2.5 times larger than spending on any other
maijor life stage!

1. source: Omniture, September 2010 2. http://www.census.gov/const/uspriceann.pdf 3. http://www.hud.gov/buying/coma.cfm 4. http://realestate.msn.com/buying/article_kip.aspx?cp=documentid=4980274
5. http://www.salliemae.com/before_college/parents_plan_cost/determining_cost.html

6. http://www.smartmoney.com/divorce/marriage/index.cfm?story=wedding-cutcosts & http://www.fresnoweddings.net/weddings_cost.html

7. http://www.surebaby.com/costs.php/



Audience Composition

Gender Age Marital Status 58%

Aé '

40% 60%

41% 42%
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14%

AL

Male  Female 12-24 25-34 35-54 55+ Single Married Have
62% Buyers vs. 30% Renters? Household Income:
ﬁ“ﬁ Under $60K 54%
P P S $60K+ 44%
HOHA EEE M 34%
Buyers - current homeowners and users very or somewhat $100K+ 21%

likely to purchase a home in next 6 months
Renters - current renters

Purchase Intent ------ooooooooommm

Current Home Owner3 ..___...._......_................ 60%
First-time homebuyers3 ... 30%
Plan to purchase a home in the next yeart _...._.. 72%
Prequalified for a mortgage* ... .. ... ... 42%
User Interests ---r-cormeemmm s
Travel Mortgage
48% of Trulia users are interested Mortgage ranks among the top 5 Trulia
in receiving travel ads and offers® user interestss
For the Home Auto
46% of Trulia users are interested in 45% of home buyers plan to buy a new or
receiving ads related to gardening, used vehicle in the next 12 months®

landscaping, and interior design & decors

Retail

56% of Trulia’s married female audience
purchased retail apparel online in the
last 6 months?

Internet & Cable
Nearly half of Trulia’s audience is interested in
Internet, cable, and satellite providers and offers®

1. comScore Media Dashboard, April 2011 5. Trulia Consumer Advertising Preferences Survey, July 2010
2. comScore Plan Metrix Key Measures, April 2011 6. Borrell Life Stage Study, August 2008
3. comScore Plan Metrix Key Measures, May 2011 7. comScore Plan Metrix Site Audience Profile, April 2011

4. Trulia Internal Data, August 2008



Targeting Capabilities

BEHAVIGR

Advice
Mortgage
Resource Center
E-mail Newsletters
Mobile Site

Homepage
Property Search
Property Details
Rentals

Local Info
School Reviews

Home Buyers ‘ ;
Home Sellers ’ y
Real Estate Professionals K
Refinance Shoppers | ;
Mortgage Shoppers % :
Point of Purchase Consumers
Parents

USER'SEARGH

TRULTA
CRITERIA

TARGETING

Listing Type

Property Type

Home Price $$

# of Bedrooms/Bathrooms
Square ft.

Day of Week
Time of Day
Frequency Caps

USERISEARGH
GEOGRAPHY

USERIP State

ISP

Bandwidth ADDRESS DMA
Domain Type Count County
Web Browser ountry City

State
DMA
Area Code
City

Zip Code

Zip Code

Operating System
Neighborhood




Trulia Ad Network

Reach 10 million' unique visitors across a select group of premium sites

generating 30 million” impressions per month.

Targeting

M Renters

B Buyers and Sellers

B Real Estate Professionals

M |P Address

B User search (state, DMA, city, zip)

Performance
B Increased audience reach

M Higher CTRs

B Ability to optimize across all sites

Convenience

M One contract

B One publisher relationship

B Multiple ad sizes for increased creative flexibility

1 comScore Unduplicated Audience Report: September 2011
2 DoubleClick for Publishers: October 2011
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Trulia’s Proud Partners
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From browsing to buying —
Trulia engages consumers every step of the way.

Contact Trulia Today!

Email us: ConsumerSales@trulia.com

Trulia, Inc. 22 West 19th Street, Suite 9W, New York, NY 10011 www.trulia.com
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