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What is Trulia?

1. comScore Planmetrix Key Measures, February 2011
2. Trulia Internal Data, March 2008

Trulia is the 3rd fastest growing 

dot-com in the U.S., with 17 

million monthly unique visitors.1 

Our audience faces key life 

events that are proven to trigger 

consumer spending. In fact, 72% 

of Trulia’s users are planning to 

purchase a home in the next 

year!2

ING DIRECT Mortgages: 3.250% Rate, 3.312% APR »

ING DIRECT Mortgages: 3.250% Rate, 3.312% APR »



Why Trulia?

$10k
Kid(s)

First year costs of raising a baby

College
$10k Per year not including tuition

$30k
Spending on home related goods and services is 
1.5 to 2.5 times larger than spending on any other 
major life stage!

Home $30,000 relates to goods & services
Marriage

$19k Average cost of a wedding

Average spending for each life stage

The home purchase life cycle is much more than just buying a home!

1. source: Omniture, September 2010   2. http://www.census.gov/const/uspriceann.pdf   3. http://www.hud.gov/buying/comq.cfm   4. http://realestate.msn.com/buying/article_kip.aspx?cp=documentid=4980274
5. http://www.salliemae.com/before_college/parents_plan_cost/determining_cost.html       
6. http://www.smartmoney.com/divorce/marriage/index.cfm?story=wedding-cutcosts & http://www.fresnoweddings.net/weddings_cost.html
7. http://www.surebaby.com/costs.php/
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17M UVs in Aug 2011!



Audience Composition

48% of Trulia users are interested
in receiving travel ads and offers5

Travel

For the Home
46% of Trulia users are interested in
receiving ads related to gardening,
landscaping, and interior design & decor5

Retail
56% of Trulia’s married female audience
purchased retail apparel online in the
last 6 months7

Auto
45% of home buyers plan to buy a new or
used vehicle in the next 12 months6

Internet & Cable
Nearly half of Trulia’s audience is interested in
Internet, cable, and satellite providers and offers5

Mortgage
Mortgage ranks among the top 5 Trulia
user interests5

Current Home Owner3

First-time homebuyers3

Plan to purchase a home in the next year4

Prequalified for a mortgage4

60%

72%

42%

30%

Buyers - current homeowners and users very or somewhat
                 likely to purchase a home in next 6 months
Renters - current renters

55+35-5425-3412-24

24%
19%

34%

14%

User Interests

Purchase Intent

40% 60%
Male Female

Under $60K

$60K+

$75K+

$100K+

54%

44%

34%

21%

Household Income1

$

Gender1 Age1 Marital Status1

62% Buyers    vs.    30% Renters2

41% 42%

58%

Single Married Have
Children

1. comScore Media Dashboard, April 2011
2. comScore Plan Metrix Key Measures, April 2011
3. comScore Plan Metrix Key Measures, May 2011
4. Trulia Internal Data, August 2008

5. Trulia Consumer Advertising Preferences Survey, July 2010
6. Borrell Life Stage Study, August 2008
7. comScore Plan Metrix Site Audience Profile, April 2011



Targeting Capabilities

TRULIA
TARGETING

TRULIA
TARGETING

CONTENTCONTENT

Homepage
Property Search
Property Details
Rentals
Local Info
School Reviews

Advice
Mortgage
Resource Center
E-mail Newsletters
Mobile Site

USER SEARCH
CRITERIA

USER SEARCH
CRITERIA

Listing Type
Property Type
Home Price $$
# of Bedrooms/Bathrooms
Square ft.

USER SEARCH
GEOGRAPHY

USER SEARCH
GEOGRAPHY

State
DMA
County
City
Zip Code
Neighborhood

OTHEROTHER

ISP
Bandwidth
Domain Type
Web Browser
Operating System

USER IP
ADDRESS
USER IP

ADDRESS

Country
State
DMA
Area Code
City
Zip Code

TIMETIME

Day of Week
Time of Day
Frequency Caps

BEHAVIORBEHAVIOR

Home Buyers
Home Sellers
Real Estate Professionals
Refinance Shoppers
Mortgage Shoppers
Point of Purchase Consumers
Parents



Trulia Ad Network

Reach 10 million  unique visitors across a select group of premium sites
generating 30 million   impressions per month.

1

2   

Targeting
Renters

Buyers and Sellers 

Real Estate Professionals 

IP Address

User search (state, DMA, city, zip)

Performance
Increased audience reach

Higher CTRs

Ability to optimize across all sites

Convenience
One contract

One publisher relationship 

Multiple ad sizes for increased creative flexibility

1 comScore Unduplicated Audience Report: September 2011
2 DoubleClick for Publishers: October 2011



Trulia’s Proud Partners

From browsing to buying ― 
Trulia engages consumers every step of the way.

Contact Trulia Today!

Email us:
 
ConsumerSales@trulia.com

Trulia, Inc.      22 West 19th Street, Suite 9W, New York, NY 10011      www.trulia.com
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